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The Importance of Truth in Media
Introduction
[bookmark: _GoBack]According to Roy and Barun, (2) media is any group that comes up with value-ingrained messages to dissipate them to specific target groups, with an unequivocal goal. Newspapers, televisions, radio stations, social media platforms including Facebook, Twitter, Snapchat are all different forms of media. Like Kung et al. (15) presume they all act as channels of conveying information, both verified and unverified data. Over the years, the passing of information has in itself evolved; from the primary form of transmission by word of mouth, to reading and writing to later the language as a form of conveying information. Recorded sounds, radio and televised forms of communication came forth and currently, the world is at the super-fast form; the internet (Yemini & Ben-Drol, 13) 
Yemini and Ben-Drol, (7) note that the eased form of communication to comprehensive target groups has its fair share of challenges with the main challenge being the propagation of untrue, unverified, fake messages. According to Kung et al. (29), sieving out lies from information is fairly callous in the public domain posits that poor or a total lack of control of the media, particularly the most liquid of all; social media, precipitates the dissemination of unverified and most often untrue messages. It is unfortunate that the current informational era glorifies misinformation and disinformation. Berger and Arthur, (14) suggest that the media has left the world bulimic by nourishing people with truth-destitute information. In the media, unindustrious people who spread information without working hard to dig in and get the facts, and putting them into their rightful context perpetuate lies. Occasionally, a news outlet would invest resources and time to unearth hidden secrets and the truth (Dyczok et al. 22). Therefore, this essay seeks to explain the importance of truth in the media as it; defines a society, helps save lives, creates public awareness through acting as a watchdog to protect public interests against malpractice.
Defining Society
Berger and Arthur, (4) argue that mass media is a significant force in today’s world, our culture, and sociologists refer to this as a mediated culture. People and communities are pestered with messages from a myriad of springs such as billboards, televisions, social media advertisements, among others. The information laid bare promotes both products and adverts and has a significant impact on mood, attitudes not forgetting that some also promote what is not important. The concept of celebrity, famous persons and influential people is made possible by mass media. Without mass media, people would never become acclaimed. In the past, before the information age, only the exalted persons and a few noisy politicians were famous. In the current world, ingenious people such as actors, athletes, singers to mention but a few have also been regarded as social elite or rather, crowned as celebrities. 
Saturation of the media has really grown exponentially such that almost every home has a television set and most teenagers have smartphones and social media applications such as Facebook (Berge & Arthur, 9). Furthermore, availability and programming have also become increasingly diverse with shows designed to target people from all walks of life and people of all ages. Movies and magazines have also had their role in shaping culture even in television programming and internet-dominated era. These are particularly those sold in our streets and those touching on sensitive topics such as beauty, fiction and power to name but a few. While opinion differs as to the intensity and type of influence the media exert, everybody agrees that mass media is a permanent part of the modern culture (Dyczok et al. 31). It is therefore very crucial that whatever content is out there in the public limelight is the truth since mass media is crucial in shaping societal mood, attitude and believes.
Creation of Public Awareness
The media is indeed a propitious and inescapable facet of present day because it wholesomely forms an integral part of our lives. It is looked at as one of the far-reaching entity since limitations are limited (Singh & Anand, 145). It is by now absolutely clear that media play an exceptional job of letting persons know what is happening around the globe, both long term and short time events. It is an unfathomable world of opportunities both for the populace seeking jobs in it, and the ones hoping to raise voices against ill motives.  Media creates apprehension through current affairs and broadcasting news. They cover all aspects of weather forecast, politics, war, health, science, music, fashion and many more (Kung et al. 81). In politics, media is the best surveyor of the political methodology and this is the very reason why we need the right information so as to help people make commendable choices. If it plays its role sincerely, it will be a tremendous push in fostering national growth. When all political particulars are brought to the limelight, this helps people make fine-tuned decisions and enlightens them on their rights. 
Due to its vastness, the media can be used to impart knowledge to people at low costs. Teleconferencing is another milestone in communication whereby one person can address millions of people anywhere around the globe (Derudder & Ben, 159). In addition, in the business world, media is a key propeller when it comes to reaching out to the vast market through advertisements. When people are made aware of the products out there, they can compare and this helps in buying quality products. The more captivating the advertisement, the more populace will pursue it. Youngsters make good use of the media in order to rise against corruption, violence and any form of brutality. Youths also use the internet to blog, which is a powerful tool that is used to express views, disagreements and individual thoughts (Rettberg & Jill, 5). 
Saving Human Lives
Baran et al. (59) argue that announcements by numerous authorities put to use the power of the media to propagate lifesaving information such as warning against any impending danger. This may be warning against an impending typhoon, storm, and famine. This helps people to prepare which at the end of the day is lifesaving. In situations of say terrorism, social media such as Facebook can be used to speed up ramification of information, mobilize help, and connect people with their loved ones and humanitarian aid and other possible functions in such atrocious times (Derudder & Ben, 67). However, the approach should be a cautious one not to cause unnecessary panic. If the message is not true, this can lead to unnecessary emotional turmoil. This is the biggest downside of using social media platform in crises situations (Baran et al 73).
Conclusion
In summary, mass media surrounds the entire globe and for us to create genuine conceptions of present issues and events, we all depend on honest and truthful data (Roy and Barun, 53). The broadcasters, journalists, producers, and editors have to make effort to pass messages which are a true reflection of truth. Truthful information and the right of the public to information ought to be foundational in the media industry. Among other reasons for the importance of media include defining society, creating awareness and protection of livelihood. The media exhibits respect for persons; it influences society positively thus benefiting it. That aside, the media propagates truth in the sense that it enables people and institutions within the society build trust. A lot of bias is avoided and fairness in the society upheld. Truly, this is nothing short of public protection. 
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